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3gsier | Contract

ﬂaﬂ'ﬂm| Contract No: GEMC-511687724523762
3ia fafer| Generated Date : 27-Feb-2024

s+ fdarur| Organisation Details
=Y | Type :
AT | Ministry : -
fa¥mT| Department :

Fi1e &1 919 | Organisation Name :

Frafe 87| Office Zone:

State Government

Tg | Designation :
Fudh HeR | Contact No. :

School Education Department Jammu and Kashmir EAt gt | Email ID :
Directorate of School Education SIEErSmET | GSTIN :
PRINCIPAL HSS TARATHPORA

udr| Address :

@R faazor| Buyer Details

Junoir Assistant

01955-252111-

buyer54.dse.jk@gembuyer.in

TARATHPORA,

KUPWARA, JAMMU & KASHMIR-193224, India

farfta wfiepfa faaror | Financial Approval Detail

ST wenfd| IFD Concurrence : No Role:
TR STAIG T UeA STTTAT ST AT

X . . l . PRINCIPAL BHSS TARATHPORA |
Designation of Administrative Approval: Payment Mode:
farfta srgie & g | 9 | Designation :

Designation of Financial Approval :

PRINCIPAL BHSS TARATHPORA

£3eT oSt | Email ID
Sieaérsmsy | GSTIN :

Tar|Address:

T yiferRRoT faaRor| Paying Authority Details

BUYER
Offline
Junoir Assistant

buyer54.dse.jk@gembuyer.in

TARATHPORA,
Kupwara, JAMMU & KASHMIR-193224, India

fathar faerun | Seller Details

S fGohar amsEt| GeM Seller ID :
Ut T A1 | Company Name :
dudhs FeR | Contact No. :

gaet gt | Email ID :

uar| Address :

THTEEHS UsfieRvor T | MSME Registration number :
gHTE amTfSias Suft| MSE Social Category :
gaeEs fefr goft| MSE Gender :

SHqEeemsg | GSTIN:

L513220005208580
AHMADULLAH SHAH & SONS
07889434153
MUZISHAH99@GMAIL.COM

2,Ahmadullah shah,near B-ed college Drugmulla,Shah mohalla Drugmulla,

Kupwara, JAMMU & KASHMIR-193222, -
UDYAM-JK-12-0003185

General

Male

01PAVPS4905)12Y

*Sich T o er § GST/TAX gHaisH Usr fehat SITQem| GST / Tax invoice to be raised in the name of - Buyer

faemor f3&s1 | Delivery Instructions : NA

I fdarur| Product Details

b Sl
(INR & Tft
3MgeH = IRF
- . o | 3 | TI\?S? R farar (INR)| WH@)I
# 3MSEH |Item Description Ordered | Unit Unit Price Tax BI[f[tjl;(catlon Price
Quantity (INR) (INR) (Inclusive of
all Duties and
Taxes in INR)
3d1E &1 M | Product Name : Unbranded TOURISM AND RETAIL: Charles McIntyre Routledge
9780415693585
#ig|Brand : NA
#ig UR|Brand Type : Unbranded
1 | &t &t fAFF] Catalogue Status: Catalogue not verified by OEM 20 pieces 193 NA 3,860
&9 ST e 8| Selling As : Reseller not verified by OEM
Sroft &1 T 3k Tgufer| Category Name & Quadrant : books (Q4)
#isel| Model: 9780415693585
@Waﬂ’ﬂ HSN Code: HSN not specified by seller
Fel € 7 | Total Order Value (in INR) 3,860
wRfueh fgaror| Consignee Detail
i Fac faeron g
PieN as HT B
die FeR| I¥ | Delivery To
@%.4.|S.No WSt | Consignee a&g|Item Lot No HET| Quantity oI Bery
: Delivery Start
After Completed
By
ug | Designation : Primary User
gAa 3l | Email ID : maryamjan.7611@jk.gov.in Unbranded TOURISM
; duds | Contact : - AND RETAIL: Charles ) 2 37-Feb.2024 13-Mar-2024
SHQEErSmEe | GSTIN : - McIntyre Routledge




uar|Address : TARATHPORA, 9780415693585
KUPWARA, JAMMU & KASHMIR-193224, India

Product Specification for Unbranded TOURISM AND RETAIL: Charles McIntyre Routledge 9780415693585

3U-
faf&=1| Specification [f@F&sr|Sub- | 7| Value
Spec

Type of cover paper back

Number of
435
pages
Length of the
240
book(in mm)
Width of the 164
Physical Characteristics | book(in mm)
Height of the
) 42
book(in mm)
Weight of the
§ 0.85
book(in kg)
Number of
2

printing colours

Segment/Genre | Business

Category
(Hint:electrical Tourism
engineering)

Type Subcategory
(Hint:power Retail

system)

Volume
Number

Language Language English

Tourists are drawn to explore new environments and peoples. What better way to interact with a locality than to seek out and roam its
marketplaces? The nature of tourist shopping activity thus goes beyond mere functional purchasing into multi-sensory explorations of
place and space. Awareness of the shifting nature of these attractions is crucial to retailers and place marketers, in this age of the
internet, in order that the physical space of the market is also social and cultural space. This book offers new perspectives on the
intersection between tourism and retail research that is liminal to both fields yet central to the tourist experience, standing as an
Description important and illuminating realm of consumer behaviour. It features a selection of multidisciplinary researchers' perspectives on
about the book | tourist retail format and formation attractiveness for consumers, from the economist to the fashion retailer. By reviewing selected
developments in space, place and behaviours within leisure, entertainment and recreational shopping, encompassing travel points,
retail centres, sensory/festival marketplaces, leisure/cityscapes, department stores and fashion, the book offers thought-provoking
insights into the past, present and future of tourist retail across a variety of global locations. Given the emphasis upon consumer
experience in place and space study and the apparent importance of retail activities within the tourism sphere, this book will be
valuable reading for all those interested in retail, tourism and wider socio-cultural leisure environments and behaviours.

Publisher Routledge
Publication Details
Title TOURISM AND RETAIL:
Subtitle THE PSYCHOGEOGRAPHY OF LIMINAL CONSUMPTION
Author Charles McIntyre
Edition First
Date of

o 28 February 2012
publishing

Date of release | 28 February 2012

Country of
origin

India

ISBN Number
(Write "0" if
ISBN is not
applicable)

9780415693585

Certification

BIC Code (Write
"0"if BICcode |0
not applicable)

fetaoft| Note:: Seller has given an undertaking that it has made arrangements for getting the stores from an authorized distributor / dealer / channel partner of the OEM of the
offered product. At the time of delivery of goods, Seller will provide necessary chain documents (in the form of GST Invoice) to prove that the supplied goods are genuine and are
being sourced from an authorized distributor / dealer / channel partner of the OEM. In case of any complaint about genuineness of the supplied products, Seller shall be




responsible for providing genuine replacement supplies.

Sefiefisht faeror | ePBG Detail

NA

7 3R 1d | Terms and Conditions

1. General Terms and Conditions-

1.1 This contract is governed by the General Terms and Conditions, conditions stipulated to this Product/Service as provided in the Marketplace.

1.2 This Contract between the Seller and the Buyer, is for the supply of the Goods and/ or Services, detailed in the schedule above, in accordance with the General Terms and
Conditions (GTC) unless otherwise superseded by Goods / Services specific Special Terms and Conditions (STC) and/ or BID/Reverse Auction Additional Terms and Conditions
(ATC), as applicable

Hie: g fOeH SRS WIS 8| IS §EIeR Sl STagehdT T8l 81 59 G&TaST ol e SHTSE SITa/Ae 382 & oy A i 81

Note: This is system generated file. No signature is required. Print out of this document is not valid for payment/ transaction purpose.
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